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Preface and acknowledgements
This reportrepresents a key piece of research which is intended to offer a detailed analytical

shapshot of asssborder activity within the gri-food sector, focusing oemallscale enterprises in

four border counties: Armagh, Down, Monaghan and Louth. Whilst the picture it presents should not
be taken as representative of the entire sector, it is nevertheless envisaged thabtbdindings of

this study carbe used to inform futurestrategic planning within the agfood sector on both sides

of the border, strengtheimgthe future policy development of the agfbod sector on a crodsorder

basis, stimulating informed dialogue and debate betwee policy makers and industry
representatives, and facilitatingpnovativeapproaches to evolving the sector within an increasingly

competitive global market place.

The agrfood sectorin both Northern Ireland andhe Republic oflreland serves as a vital
component of thedomestic economy and is the largest criesder trading sector on the island of
Ireland. With activity spanning across the supply chain, a high percentage of locally sourced
materials and a substantial export market, tagrifood sectorcontinues to bea key driver for the

economies of both jurisdictions

Existingresearch and policy documents arhich the current work drawgrovide useful analyses of
the overall sectorthat highlight its importance to the economies of both jurisdictipimeluding in
relation to the potential for crasborder cooperation. fiis report however, is the result of research
that sought to assess the extent to which existing literature and policies capture the actarities
trendsof smaltscale, independenterations in a specific geographical area, particularly in terms of
crossborder flows¢ whether of produce, materials or client$hus, the object was not simply to
gain more detailed knowledge of the crassrder flow of goods, but also to understand tlexels of
crossborder and alisland mobility of workers and consumers (including tourists) that thefagd
sector in the geographical area analysed affeEtss also meant that our research was not restricted
to those producing or processing foodjthalso included interviews witinany of those involved in

its transportation, retail and transformation. Therefore, as well as farmers, processors and

distributors, we also spoke with shapvners, hauliers, restauranteurs and hoteliérs.

This report and lte research that informs it would not have been possible without the generous
adzLIL2 NI 2F GKS LNRAK S5SLINIYSYyd 2F C2NBAIYy | F7FI

indebted to Dermot Seberry of the Dublin Institute of Technology whose knowleutjersthusiasm

! It is important to note that the haulage companies studied in this report do not feature in the statistical data
presented, but information they progied informs some of the commentary. The information gathered from
hotels was restricted to their restaurant operations, and those interviewed were either restaurant managers
or head chefs.



¢ brought to life in hisbook, Ireland: A Culinary Journey in the NeRast¢ made concrete our

original impetus to undertake this worlkt was also largely inspired and guided by the contribution

made by Tom Moriarty of MDR Consultingtt a¢2 gl NRa | . 2NRSNJ 5S@St 2 L.
part of the INTERREG Mihded INICCO 2 project jointly managed by the Centre for Cross Border
Studies and the International Centre for Local and Regional Development. That contribution included

¢ but was notlimited to ¢ a Scoping Study on the agriculture, food and fish processing sectors in the

border countieg

We would also like to acknowledge the legacy left to us by Sir George Quigley who was one of those
who did so much to stimulate the debates on tkeciceconomic benefits generated by cress

border and alisland economic interaction.

Undoubtedly, however, our greatest thanks go all those in the-fagd and related sectors who
gaveof their precious time to share with us their knowledgkand passin for the woik that they

do. Without their generosity none of this would have been possible.

’For a summary selttp://www.crossborder.ie/site2015/wpcontent/uploads/4Agriculture.pdf
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Executive Summary
This report focuses on 68 largely small scale-fagd and related businesses in four border

counties: Armagh, Down, Louth and Maghan. Its purpose was to offer a snapshot of the cross

border flows of produce, workers and customers, and to assess whether existiffgadjpolicies

and strategies are relevant to the needs of the businesses stultisztviews were carried out with

aaf cy o0dzaAySaasSaszr gKAOK RhogedusihesseimtMdedRindép&n8entNS LI2 N.
producers, suppliers, food retailers, restaurants and hotel restaurafite. main findings are as

follows:

U The total number of persons employed by the 68ihasses studied in this report is 1,211,
with 549 of these being in fullme equivalent employment (45.3%R89% of persons
employed were involved in productior27 of the 68 businesses employed less than 10
persons.

U Ofthe 1,211 persons employe®9 (3.29 of them wee crossborder workers.Of the 39
employees identified as crodmrder workers, 28 were employed in the productive sector,
and eight within hotel restaurantslhe predominant direction of the flow of crossorder
workers is from North to South

U There were 22 producergiterviewed for this research. Of those producers, eight (36%)
exported to the other jurisdiction on the island of Ireland

U The predominant direction of the flow of crossorder trade of agrifood produce is from
North to South.Onthe production sidebusinesses in Armagh and Down involved in cross
border trade reported sustained growth in their sales to Irelanaigcountingfor up to 30%
of their total sdes. In contrast, theproducers based in counties Louth and Monaghan
interviewed for this report stated that their volume of trade with the market in Northern
Ireland accounted in most cases for less than 1% and not more than 3% in others

U Crossborder fows of produce originating in the border counties analysed are generally
destined for locations away from the bordérhere appears to be little trade between the
border counties themselvesThis could be suggestive of an island economy, or evidence of
uneven economic development, with border counties seen as sites of production but not of
consumption significant enough to make them desirable markets for producers.

U A possible tension was identified between providing for the needs of an external market
upon which the growth of domestic agfbod producers depends, while at the same time

delivering for local demand.



Fourteen of the twentytwo producers (64%) interviewed for this report stated that they
were not involved in any external trade and that their ket was exclusively internalhere

were no examples found of a business not engaging in cilessier trade, but involved in
exports elsewhere

Four of 14 retailers interviewed (28.6%) stocked food products from the other jurisdiction
although three of hose were in Northern Ireland (two in Co. Armagh and the other in Co.
Down), with only one retailer in Co. Louth selling any Northern Ireland prodiud¢erms of

£ f 2F GKS&aS odzaiySaasSaqQ G2al ai2012 K26S0Q
jurisdiction, and only in the case of the Co. Louth retailer did any of it come from a border
county.

The dominant direction of crosborder flows of customers to the independenfood
retailers was from North to South There was also a reported decline in thewflof
customers from South to North.

Five of nine hotel restaurants (55.5%) served some produce originating in the rothe
jurisdiction. However, there wa a significant imbalance between the two jurisdictions
with 3 out of 4 hotel restaurants in the Repubbt Ireland serving some produce from
Northern Ireland, whereas only 2 out of 5 hotels in Northern Ireland served some Irish
produce, one in CAArmagh and the other in Co. Down

The predominant direction of flow of crosborder customers to hotel restaunats is from
North to South Hotel restaurants in Co. Armagh and Co. Down reported a significant decline
in numbers of customers from Ireland.

Six out of 18 independat restaurants (33%) used some produce from the other
jurisdiction. However, even within #se 33% the actual volume is minimal and generally
represented by a single product. Moreovemoximity to the other jurisdiction does not
result in any increase in the practice of sourcing crdmsder produce

In terms of crossborder flows of customergo the eighteen restaurants studied there is a
predominant flow from North to South although all the businesses reported having clients
from the other jurisdiction.

Particularly among the producers in Co. Armagh and Co. Down, there is a considerable
reluctance in engaging with local restaurants in order to supply them with produ@sis is
most noticeable in relation to producers of beef and rare breed pork, who point to
unrealistic demands from restauranteurs.

Only 17 out of the 68 businesses interviewedr this report (25%) stated that they

belonged to a professional network or associatioHaving noted how smaticale producers



point to what they see as unrealistic demands on the part of restauranteurs, and some of
the latter describing difficulties iientifying local producers capable of fulfilling their needs,
there is perhaps an opportunity to encourage networking and collaborative activities, and to
identify areas where this may be done on a crbesder basis.

19 of the 68 businesses (27.9%) sthtthat they had received some form of support to
develop their business from a relevant agency.

A significant number of businesses across all four counties voiced frustration at missed
opportunities to approach the development of tourism froncr@ssborder perspectiveThe
proper development of crosborder food tourism was seen as offering smaller producers,
restauranteurs and food retailers the opportunity to promote their produce to a wider

audience



Methodology

The research underpinning this report is partly informed by analysis of existing research into the
agiF22R &aSO02NE LI NIAOdz  NY & GKFEG dzyRSNIlF1Sy o0&
wdzNJ £ 5S@St2LIYSyYyd | yR L NB Fdod/adRdibe Marbe,JanNBordByjaiilt 2 ¥ !
also draws on the principal agidod strategies developed in the two jurisdictions, nam@lying for

Growth and Food Wise 202% as well as relevant policy documents produced by government
departments, sectoral bodgeand marketing boards. Given its criisder focus, desk research also

AyOf dzZRSR G¢2 AYLRNII Yy AgriNkBodIA STidy for Crogwiidsr CboNdraRoS L NB € |y
OHAMMOZ YR (KS L NRA&K Stuyol thed Food SEtNMRNSINTERREGHIA b S G ¢ 2
Eligible Are42008).

However, the bulk of the research consisted of field interviews with businesses in tHe@dand

related sectors between April and September 2015. The selection of interviewees in terms of their
geographic distributin was initially based around the concept of the Oriel Food Group, an

2NBI yA&l GA2Yy TSI (dzN8drd: A Culinard BaMraeii in {hé BldRasNEhaR
GNBLINS&SYyla GKS FTAySaid F22R LINPRAzOSNBR TMRPY (GKS
SyoO2YLl aasSa Ftt 2F /20 [2dz2iK | yR SE'WSthdeeioreda 2 YS 6K
expanded our geographical coverage beyond County Louth to include Counties Armagh, Down and

Monaghan, whilst focusing on smaltale independent enterprisedthin that area.

An initial list of forty interviewees was drawn up, informed by industry databases, although the
number was increased to 68 during the interview gaes itself, witha further three involving
hauliers (giing a global total of 71). Cradiy, the additional interviewees included a number of
enterprises that because of their size in terms of numbers of employees did not fall within the
principal focus of this research, which was srsalile businesses with ten or fewer employ@es.
These aditional interviewees were included during the research process as they were identified by

two or more of the originally selected businesses as part of their supply and distribution chain.

A preliminary list of interviewees was developed, which focused.@rmdifferent businesses, and
included one food producer, one independent food retailer, one restaurant and one hotel from each
of the four border counties that were the subject of this research. Information gathered from these

initial interviewees on thei supply and distribution chains in some cases led to the inclusion of

% AgriFood Strategy Boar@oing for Growth: A strategic action plan in support of the Northern Ireland agri
food industry(2013); Departmenbf Agriculture, Food and the MarinEpod Wise 2025: A d@ar vision for

the Irish agrfood industry(2015).

* http://www.orielfoodgroup.ie/about/aboutus/ [last accessed 27/10/15].

®For ourpurposes, these would have to be ftilhe equivalent and directly employed by the business.
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additional businesses on the main list of interviewees, although generally the businesses referred to
by the initial group of interviewees had already been identified in the period aufképround

research.

The interviews were senstructured, lasting between approximately one and two hours, and
provided both quantitative and qualitative data. The semiictured nature of the interviews
allowed interviewees to expand on some of their aessvand to raise unprompted issu®s.
Interviewees were either owners of or senior managers in the businesses, and inclusion in this report
reserves their anonymity as some wished to guarantee that no commercially sensitive information

would be proffered tgpotential competitors.

Baseline questions established the size of the businesses according to the number of employees
(and if any of them were crodsorder workers), whether it sourced or sold products in the other
jurisdiction and what percentage thispresented of their business, whether it had clients from the
other jurisdiction and the percentage this represented of their total client base, whether they were

in receipt or had been in receipt of assistance from any government or local authority bsisine

support programme, and whether they were members of any trade or business association.

Other questions included how they wouttkescribethe current position of their busine$swhat

opportunities and challenges it was faced with going forward, whethatdations in exchange

rates presented any difficulties, whether they encountered any problems in sourcing suitably

jdzt t AFASR adlF¥F¥FzZ FYyR |y 2dzifAyS 2F K2¢ (GKS 0dza)

trends.

However, it is important to undstand from the outset that although in the period of preliminary
research before the field interviews commenced it was clear that some of the businesses selected
for interview were involved to a greater or lesser extent in cdoggler trade, many of themvere
selected purely due to their geographical location and the nature of the business. It was not
apparenta priorithat these businesses were engaged in any chusder trade, and the selection
process did not prioritise those already integral to crbesder flows of produce, services or

workers.

® However, those issues are only included in this report where they were raised by more than one interviewee.
7According to EU law a crebsrder or frontier worler is someone who works in one country but lives in
another and returns there daily, or at least once a week. See, for exaBpider People Briefing: CreBerder
Family Benefitg¢April 2015) http://borderpeople.info/wp-content/uploads/2015/04/BriefingPaperCB
FaminBenefits.pdf

B¢ KAA | dzééiﬂ\zy' gl a oFlaSR 2y LYGSNXNXRSLNBfIFIYRQa vdz NI
G2 KAOK ?F'Ef RgAy3 R 0Sa GKS OdaNNByid LRaradAiazy
R2gYy¢zX NE R dz €3 GadiNBAGEE 4G tf 02ai3

i
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Introduction
In order to place the 68 businesses studied during the course of the research for this report, it is

important to set them within the wider context of the agdod sectors in Ireland and Norther
Ireland. For both jurisdictions the agdod sector is a coreamnomic driver and ikey to fostering an
exportled economy. However, the vast majority of the businesses interviewed for our research
were small scale operations, and all of them locatéthiw a specific geographical area. Therefore, it
will be useful to analyse the key indicators of the digad sector as a whole in order to understand
where our particular businesses are placed and the extent to which relevant strategies can
effectivelyencompass them.

1.. T OOEAOT ) O-RdodSedd ®ofile COE

In Northern Ireland, as shown in Table 1, the most recenthigluxd data reveals that in 2014e

overdl agrifood sector provided 5.per cent of GVA, which isvice that of he GVA of theagrifood
sector inthe UK as a whole (2fer cent). Table 1 alsa K2 ga G KI i b2 Nydiféod Ny L NB
sector contributed 5.per cent of total employment, which is 3.3 percentage points highantthe

total UK proportion (2.4er cent)?

Table 1: NOJJi K S Ny L NEdddBefter GYA ahdeMployment (20014

NI 0] ¢

Gross Value Added
% of GVA % of GVA

Agriculture

Food and Drink Processitfy

% of Total & of Total
Employment Y n nersons Y n nemsons
Employment Employment
Agriculture 26 3.1 348 11
Food and Drink Processing 19 2.6 412 1.3

Source: Department oAgriculture and Rural Development (201#8orthern Ireland Agf#Food Sector: Key
Statistics June 2015

¢c2aGFt ANR&a GdzNYy 2 ddddNan@dfinksbpobElskigdedfor iadidited ty Ragked
increased by 5.8 per cent (or £262 million) from £4,510 million in 2013 to £4,772 million 2014
Moreover, between 2013and 20141 £ f GSy &adzoaSOG2NAR Ay b2NIKSNYy

®GVA and employment figures here combine agriculture and &wlldrink processing.

% Includes estimate of value added from businesses with turnover less than £250,000.

! Department of Agriculture and Rural Developmeritps://www.daera-
ni.gov.uk/sites/default/files/publications/dard/northersireland-agri-food-sectorkey-statistics201 5final.pdf.

12 Department of Agriculture and Rural Development, Size and Performance of the Northern Ireland Food and
Drinks Processing Sector, Subsector Statistics 2013, with provisional estimates for 2@tp4;/Myww.daera-
ni.gov.uk/sites/default/files/publications/dard/sizperformanceni-food-drink-2013-14.pdf
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processingsector experienced an increase in gross turnover, with the largest increases having
occurred in themilk and milk products (+£117.7 million) and the beef and sheepmeat (+£79.6

million) subsectors®

1.1 Exports
Since 2004 Great Britain has been the largedernal outlet for the Northern Ireland food and

drinks processig sector. Table 8hows that sales to destinations outside of Northern Ireland in the
food and drinks processing sector increased from £2,973 million in 2012 to £3,304 million in 2013;
an ircrease of £331 million or 11.1 per cent. Between 2012 and 2013 the proportion of total sales to
external markets (i.e. markets outside of Northern Ireland) increased between from 70.4 per cent to
73.3 per cent. Between 2012 and 2013, sales to the GretilBrnarket increased by 14 per cent

(or £239 million) from £1,702 million to £1,941 million.

¢FofS w faz2 akKz2ga GKIFIG b2NIKSNY LiNGSRepuplieea € | NI
Ireland, with sales having increased by 1.4 per cent from £6%®min 2012 to £705 million in

2013. Thus, as of 2013 the Republic of Ireland export market accounted for 51.7 per cent of exports
GAGKAY Db2NIKSNYy LNBtFyRQa FT22R YR RNAYyla LINROS:
the Republic of Irelad market continued to fall, decreasing from 16.5 per cent in 2012 to 15.6 per

cent in 2013; a decrease of 0.9 percentage points.

Table 3, meanwhile, shows that for 2013 the food and drinks processing subsector most reliant on
external markets were animaly-products (93.3 per cent of total sales), fish (87.5 per cent of total
sales), and beef and sheepmeat (87.3 per cent of total sales). According to these figures, the
subsectors most reliant on export markets were the animapimducts, milk and milk piucts,

drinks and fish subsectors. The subsectors least reliant on exporting were the eggs and poultry meat

subsectors.

13 Department of Agriculture and Rural Development, Siz#t Rerformance of the Northern Ireland Food and
Drinks Processing Sector, Subsector Statistics 2013, with provisional estimates for 2014, 1
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Table 2 Total Salesy Country and Destination, 2012nd 2013
Table 3: Destinations and Values of Subsector S2&E3

2012 | 2013
Percentage of Percentage of Total External Ex
£m £m 5 6 7 8 port
(Em) Total Sales (Em) Total Siles GB> ROF OEU’ ROW Sales Sales’ Saleé’
North "
Orinem 1 1 249.4 206 1,205.8 26.7 Animal By | s |18 | * | * | a05 | 378 | *
Ireland Products ' ' ' '
Great Britain | 1,701.7 40.3 1,940.5 43.0 Bakeries 165.5 | 48.5 | 76.3 * * 291.6 | 126.1 77.6
: Beef/Sheep
R lic of
(IErF;liI:nIZ 0 694.9 16.5 204.7 15.6 meat 152.2 | 768.3 | 80.1 | 178.6| 19.9 |1,199.1| 1,046.9| 278.6
Drinks 178.7 | 42.7 |164.5| 11.5 | 18.6 | 416.0 | 237.3 | 1946
Other EU | 4437 10.5 523.9 11.6 Eggs 395 | 783 | * * 0.0 | 1315 920 | 137
Rest of World | 132.7 3.1 135.1 3.0 Fish 9.1 33.3 * 22.1 * 72.7 63.6 30.3
Fruit/V . 126.0 | 55.2 | 1.2 1.6 277.9 | 184.0 58.0
Intervention | 0.0 0.0 0.0 0.0 Mri:Jk'/t/Miﬁ? 239
Total Sales | 4,222.4 100 4.510.0 100 Products 296.3 | 222.3 | 155.5| 259.2| 66.6 | 999.9 | 703.6 | 4813
External Sales| 2,973.0 704 3,304.2 733 Pigmeat | 1243 | 1202 | 555 | * - 3160 | 1918 | 715
Poultrymeat| 143.4 * 96.2 * * 764.7 | 621.3 *
Export Sales | 1,271.3 30.1 1,363.7 30.2

Total 1,205.8 1,940.5 704.7 523.9 135.1 4,510.0 3,304.2 1,363.7

Source: Department for Agridute and Rural Development (2015
Size and Performance of the Northdreland Food and Drinke&or, Subsector FAVTF2NNIGAZ2Y KI& 088y &dZJLIND 3 aSPikceA y 2 NA 3

Statistics 2013with provisional estimates for 204 Department for Agrictiire and Rural Development (20115

¥ Northern Ireland

15 Great Britain

'® Republic of Ireland

" Other EU

18 Rest of World

¥ sales Outside of NI

% sales outside UK
13



1.2 Employment
It was estimated that the total number direct fulltime employee equivalents employed in the

food and drinks processing sector ieased by 2 per cent from 21,354 in 2013 to 21,783 in 2014

Table 4shows that the amount of capital employed in the food and drinks processing sector in
Northern Ireland increased by 2.1 per cent from £1,316 million in 2012 to £1n3itlibn in 2013

The largest volumesf capital employed in both 2012 and 20&&re recorded in the drinks, beef
and sheepmeat and milk and milk products subsectors. These thiedors together account for
65.7 per cent and 63.@er cent of the total capital ermpyed in the sector for 2012 and 2013

respectively.

Table 4:Capital Employed, by subsectd2012 and 2013

2012 2013
Animal ByProducts 10.9 12.4
Bakeries 75.5 90.6
Beef and Sheepmeat 2622 275.0
Drinks 312.4 308.4
Eggs 32.2 36.8
Fish 32.2 27.7
Fruit and Vegetables 103.9 110.0
Milk and Milk Products 290.9 263.4
Pigmeat 68.2 72.2
Poultrymeat 127.8 147.7
Total Sector \ 1,316.4 1,344.1

Source: Department foAgricuture and Rural Development (20155ize and Performance of the Northern
Ireland Food and Drinke&or, Subsector Statistics 208ith provisional estimates for 206!

2.) OAl Al AFodd SecordPEofile
As seen inTable 5in 2014the wS LJdzo f A O 2 F L NiBod Isefter Qidcludthg@nindey £ €+ 3 N
sector) accounted for 10.fer centof Gross Value Added. As of 20I32), the overall gri-food

sector accounted for 14 Ber cent of employment in the Republic of Ireland. Moreover, Rapublic

2F LNBf I y Rébd setok8niiibuted 20.4p8r Mdnt of total merchandise exporits 2014

2 Department of Agriculture and Rural Development, Size and Performance of the Northern Ireland Food and
Drinks Processing Sector, Subsector Statistics 2013, with provisional estimates for 2014.
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TableY YS@& LYRAOI(G2NA 7T2Rooll PeBdrss Y RQa t NR Y

Relevant period in brackets

Primary Sector (%

Agri-Food Sector (%)

% of GVA at factor cost (2024 2.5 7.6
% of Employmen{2015 Q2) 5.7 8.6
% of Merchandise Exports (2014 8.1 12.3

SourceDepartment of Agriculture, Food and the Marine, Fact Sheet on Irish Agricgltdosember 2015

2.1 Exports

Estimates suggest th&014a | ¢ O2y (G A y dzSR

aidNRy3

SELJ]2 NI

LIS NJF 2 NJY |

food and drinks expts. Figure 1 shows that in 20lthe value of Irish food and dk exports
increased by 4JSNJ OSy ( ( 2.5bh BairdNERal afributedhis sustained growtho the

increased diversification of exports and the progress made by the food and drinks sector to boost

the market position of food and drink products across key marKetdso, according to Bord Bia,

weakening in the Euro relative to Sterling helpedniprove the competitive position of Irish exports

in the UK as the year progress&d.

Figure 1w S LJdzo £ A O 2 H arid Rk ExpoRsQE05 t6 2028€ Y 0

12000

10000 —

8000 -

6000 [

4000

2000

il  EE == =N == =N == == 22==

0 - _
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014(e)

J

Source: Bord Big2014)Export Performance & Prospects: Irish Food, Drink and Horticglture M 0 Kk m n Q

% Primary sector taken to comprise Agriau, Fisheries and Forestry. (National Income & Expenditure A31

sectors AA and BB).

*Taken to comprise primary production along with food & drinks and wood processing sectors. (NIE A31

sectors AA, BB, DA & DD)

*Bord Bia2014)Export Performance & Prosgts: Irish Food, Drink and Horticultiga n m o,KlG1 n Q
http://www.bordbia.ie/industry/manufacturers/nsight/publications/MarketReviews/Documents/Export

Performanceand-Prospects20132014.pdf

% Bord Bia2015)Export Performance & Prospects: Irishdzdarink and Horticulture 2014/15Q5,

http://www.bordbia.ie/industry/manufacturers/insight/publications/MarketReviews/Documents/Export

Performanceand-Prospects2015.pdf
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http://www.bordbia.ie/industry/manufacturers/insight/publications/MarketReviews/Documents/Export-Performance-and-Prospects-2013-2014.pdf
http://www.bordbia.ie/industry/manufacturers/insight/publications/MarketReviews/Documents/Export-Performance-and-Prospects-2015.pdf
http://www.bordbia.ie/industry/manufacturers/insight/publications/MarketReviews/Documents/Export-Performance-and-Prospects-2015.pdf

While Irish mechaniskexportsasa whole grew by almost per cent between 2009 and 2014, food
YR 06S@SNI3IS SELRNIG& NerasS (G2 | NBO2NR KAIK 27
increase since 20089.Such export focused growth undieres he strategic importance of the agri
f22R aSO02NJ 62 GKS LNRAK SO2y2Yeé FyR TFTdzZNIKSNJ Sai

economic crisis.

Figure 2shows hat the share of exports to the United Kingdom eased slightly from 42 pericent
2013to 40 per cent in 2014Trade increased in line with overall food and drink exports to the UK,
WKAOK &adl yRa | UbilibnyForéha primafy siibSeRtor edrivarsi of export growth to the
UK, stronger export values for beverages, prepdimutls, mushrooms and poultry helped offset

lower beef and dairy values.

Figure2a | NJ SO 5AaiNRodziAzy 2F (GKS wSLlddzotAO 27

50 -
2013
40 2014(e)
30 -
20
10
42 40 328 | 31 25 | 29
0 i} 1 1 1 | 1
United Kingdom Other EU Int. Markets

Source: Bord Big2015 ‘Export Performance & Prospects: Irish Food, Drink and Horticglture M 0 Kk m n Q
This is largely consistent with the figures providediable 6 which show that between 2013 and

2014 the strongest overall export subsector performers wereydproducts and ingredients (+3 per

cent), beef (+Jer cent) and prepared foods&per cent).

* Department of Agriculture, Food 81 i KS al NAYSsS W[ 201t w220avedf 26+t wS|
Vision for the Irish AgiC 2 2 R L yhidZavinMEgriiliture.gov.iémedia/migration/agri
foodindustry/foodwise2025/report/FoodWise2025.pdf
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https://www.agriculture.gov.ie/media/migration/agri-foodindustry/foodwise2025/report/FoodWise2025.pdf
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¢FrofS cY wSLlzo f Rd@Drirk ExpdrtdBIB and P04 C22 R |

, . 2013/2014

20130 € Y 2014 (e) € \ﬂ 04/~
Dairy products & ingredients) 2,968 3,0% +3
Beef 2,248 2,270 +1
Prepared Foods 1,669 1,806 +8
Beverages 1,197 1,205 +1
Pigmeat 552 570 +3

Seafood 496 540 +8

Edible Horticulture & Cerealg 222 230 +4

Poultry 259 310 +20
Sheepmeat 216 218 +1
Live Animals 245 245 0

Total Food & Drinks 10,072 10,448 +4
Source: Bord Big2015 ‘Export Performance & Prospects: Irishds@rink and Horticulture 2014/150

Despite a challenging year for trade in 2012, caused by slow economic demand and more favourable

trade destinations elsewhere, the proportion of exports ofHrimod and drinks tomarketsin

continental Europaeboundedsignificantly in2013. For 2013 exports to thewtinental EU market

GSNBE SadAYIGSR (2 KIFI@S AYyONBlFIaSR o6& wmm LISNI OSyi:
32 per cent of total export§. Following the double digit growth experienced in 2013,2014 the

value of exports to other European markets grew at a slower rate than overall trends for the year.
According to Bord Bia this reflects strong demand outside of the EU and a more tentative consumer
environment across key European markets. For2@1 SELR2 NIia Ay ONBI aSR o0& w3
This equates to 31% of total expoffs.

Table 7shows that for 2014 the UK remaiRe (G KS w S LJdzo fnfosd imgoRantexhdstt | Yy RQa
market with 39.9 per cent of total exportandwith a value of appR EA Y I (i St & brokedmo y @ 2
down further, of the total UK percentage of Irish exports, the proportion of exports destined for

DNBI G . NAGFAY |002dzyiSR FT2NJ oody LISNJ OSyid ol yzd
proportion of exports destinedor Northern Ireland accounted for 6.1 per cent (amounting to an

SAGAYIIGSR @1 fdzS 2F endcoyuvd

L 2dzNDSY . 2 Efort.Parformanees&wmspectd Irish Food, Drink and Horticgliure M o .idn Q
*Bord Bia (2015 Exgért Performance & Prospects: Irishdsdarinkand Horticultureg 2014/15Qp.2
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The primary subsectodrivers of export growth toNorthern Ireland were live animals (55.1 per

cent), edible horticulture (27.1 per cent), beverages (7.9qaet), and beef (6.0 per cent).
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Table 7: Irish Exports by Subsector and Destination 2014

O € O e al anad a aaie O e Ola
O ope A a Oceania R a
A e a O A e a A o o e allona ale
Beef 49.7%| 1.1% 0.0% 0.0% 1.0% | 01%| 01% | 0.1% | 0.3% 0.0% € H DN
Beef Offal 39.8%| 0.0% 0.1% 0.6% 249%| 46%| 0.1% | 0.0% | 3.9% 0.1% €N dH
ERVEIERRE 22.1%)| 1.9% 36.6% 1.0% 1.6% | 2.0%| 1.1% | 1.6% | 1.0% 0.1% EMOM
Dairy 275%| 0.1% 6.4% 1.9% 17.1%| 52% | 8.7% | 02% | 0.8% 0.0% €0 DM
Edible 45%| 0.0% 2.6% 0.0% 0.0% | 0.8% | 02% | 0.0% | 0.0% 0.0% €ndH
horticulture
Pigmeat 16.1%| 0.2% 3.9% 0.5% 17.9%| 03%| 01% | 1.1% | 0.5% 0.0% €ndc
Poultry 13.7%| 0.0% 0.0% 0.0% 0.4% | 2.8% | 0.0% | 0.0% | 0.1% 0.0% €ndo
P:%zrsed 23.6%| 0.5% 4.9% 0.9% 6.3% | 15.4%| 3.7% | 1.9% | 3.7% 0.4% EMDy
Seafood 54.9%)| 0.8% 0.2% 0.2% 9.2% | 18.1%| 0.1% | 0.1% | 3.7% 2.1% €endp
Sheepmeat 78.4%)| 4.2% 0.0% 0.0% 16% | 1.5%| 00% | 0.0% | 0.0% 0.0% cEndm
Live Animals 27.2%| 0.0% 0.0% 0.0% 0.0% | 9.0% | 0.0% | 0.0% | 0.0% 0.0% €ndH
% of Total
Exports

Source: CCBS calculations basedlata provided by Bord Bia (2015)

% Great Britain & Northern Ireland

% Great Britain

31 Northern Ireland

GhGKSNI 9! ¢ YStya 9! aSYoSNI {GFidiSa 20KSNJ GdKIy (KS wSLldztAO 2F LNBfF YR
Bah G KSNI 9 dzNE LES Europedh nationsy 2 Y
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2.2 Employment
As seen in Figure ,3as of 2014 (Q¥% the overall gri-food sector accounted for 13.per cent of

employment in tle Republic of Irelandl05,900 were employed in the agriculture, forestry and
fishing subsector, while 137,500 were employed in the accommodation and food service activities

subsector.

Figure 3:Persons aged 15ears and over in employment (Thousanddasified by NACE
Rev.2 Economic Sectd014Q4
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SourceCSO (2014)NHS Data (Q4 2014)

Table 8 shows that of the estimated 1,938,900 persons aged 15 and over in employment across all
economic sectors, 5.2 per cent (or approximately 100,900 persons) were employed in the crop and
animal production, hunting and related service activities seclable 8 also reveals that 4.4 per cent

(or 85,200 persons) were employed within food and beverage service activities.
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Table 8: Persons Ages 15 Years and Over in Employment (ILO) Classified by Economic
Sector (NACE Rev 2) 2014 Q4

Economic sector (NAGEev.2) 2014 Q40 Wn % of Total
Crop and Animal Production, Hunting and Related Service Activi 100.9 5.2%
Fishing and Aquaculture 3.0 0.2%
Manufacture of Food Products 47.5 2.4%
Manufacture of Beverages 6.5 0.3%
Food and Beverage Serviéetivities 85.2 4.4%

Total Persons
Source: Quarterly National Household Survey (QNHS), Central Statistics Office, freland.

3. Challenges and Opportunities
This project was undertakedue not only tothe importance of the agiffiood sector to the

economies of both jurisdictions but also in light of the increasing challenges and opportunities which

face the small but growing artisan and organic sector, in particular within the wider border region.

Todaysupply chainsvithin the agrifood sectorhave become more globalised and interdependent
than ever before. Indeed, recent years have been characterised by increased imports and exports,
with product sourcing gradually extending beyond domestic boundaries. While such trends
undeniably present numewus opportunitiesor growth, evidence gthered for this report underlines

the factthat the agri-food sector isalsoa highly risksensitive sector.

3.1 Vulnerability and Risks
On a global level, growths in population along with threats to environmesuatainability and

energy security have collectively péat an increasing demand on the afgiz R a4 S OG0 2 NRa

resaurces, thus rendering ihcreasingly vulnerable tonarketvolatility.

Moreover, the race for cost efficiency which marked the late 1980d the resulting widespread
food safety hazards and incidents in the 1990s (including the B&poagiform Encephalopathy
crisis) were followed by substantial increase risk concerns at the consumer level. As a result of
such contextual risks, mairitang a steady source cfupply while assuringuality stability and
avoiding price fluctuations and transportation disruption are amamg key drivers for success for

agrifood businesses.

On both sides of the border regulation plays a significant inlenaintaining food safety and

security, food hygiene and health and safety practices on farms. While each jurisdiction is

¥ Data may be subject to future rision.
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considered relatively smah comparisorto its larger EU member state competitors, and thus more
agile in responding to market oppanities, multiple layes of bureaucracy have been perceived as

prevening companies from converting miget opportunities into growth.

As modern agfiood supply chains have become more glotetd complex, they have
simultaneouslycome to fice increasedisks SuchrisksK I @S | dzZ3YSYy iSR GKS aS0Od2N
supply chains, as disruptions may occur at any time, ranging from wesadlaed incidents to

supplier problems, transport congestion and security concerns.

In sum, the agrfood sector has lgely alwayseen a risk intensive sectgiven that uncertainty has
long remained a basic charactéigsof agricultural production. dlvever, changes in global trade
conditions with new trading partners, dealing with complex products such asethoovide by the

agrifood sector, have brought with it a new range of uncertainties and risks.

Given tte risk intensive nature of the agidod sector, it is therefore unsurprising that it failed to be
immune from the oset of theglobal financial crisis in 2@0Intense trade liberalisation and financial
globalisition served as channels through which the crisis spread from the advanced economies to

emerging and developing es.

One of the majorchallenges associated with the global financidsis included grater currency
volatility, reduced consumer spending and less access to credit. Businesses and consumers operating
within the border region on the island of Irelandewe inevitably disproportionatelimpacted by the
uncertainty associated with volatile arftlictuating ecchange rates. Furthermore, as was seen in
Figure 1 exports from the Republic of Ireland were unfavourably affected, partially attributable to

the weakening of Sterling against the Euro.

Nevertheless, unlike many other sectors advérsaffected bythe crisis, the agHfood sector has
proven to be remarkably resilient. Indeed, Figure 1 also shows that a considerable share of losses in
exports incurred by the Republic of Ireland2@09 were recovered by 2010, whigrifood exports

from Notthern Ireland likewise experienced comparable growth over the same period. What is
more, a weakened Sterling against a stronger Euro presented exporters in Northern Ireland with
new opportunities to sell in Eurozone markets. Statistics slimwever, that pressures remain on

the industry as between 2010 and 201l total agricultural output price index increased by 31.7
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per cent. In particular, potatoes, cereals and cattle price indices increase®.8%0556.6% and
38.8% respectivg.*®

Transport infrastructure on the island of Ireland, including roads, rail transport, airports and ports,
has long presented challenges to tdevelopment of a thriving crogdsorder agrifood network.
Given the peripheral nature ofuch ofthe border regionwith inferior road and railwayetworks in
numerous areas, hameant thatthe supply routeto market is more difficult thann other areas.
Likewise, fluctuations in the price of oil have often had a direct impact upon the cost of road

transport in additbn to increasing the cost of production.

4. The Strategic Context
Both jurisdictions on the island of Irelanelcognise the economic importance of the afgrod sector

AY GKSANI NBaLISOGAGS Sainglfoi GramhSrplisisbs2itdlfosins Aslthe L NS | v
NEIA2yQa avYz2ad &dzO00Saa T dZFoodiwise @Ry Nit $ & Adidail 56 = & KA
Y26 FANNEE LRairAldA2ySR i GKS KSI NI Bathstratdglst | Yy RQa
also set out their ambitions for continuingayth in the sector, which can be summarised as

follows:

Figure 4: Strategic growth objectives for the agoiod sector

Food Wise 2025 Going for Growth
I "

D Increase value of exports by 85%¢ttObn by Grow sales outside Northern Ireland by 75%
2025 to £4.5bn

Increase value added by 70% to oe&Bbn

by 2025 D Grow value added by 60% to £1bn

Increase value of primary production by 65% o
{0 almoste 10bn by 2025 || Grow sales by 60% to £7bn by 2020

D Creation of additional 23,000 jobs D Grow employment by 15% to 115,000

There are significant similarities between the objectives set out in both strategies which are

suggestive of the potential focooperation between the two jurisdictions inclaieving them.

s CSOéstatisticalYearbook of Ireland 2014ttp://www.cso.ie/en/releasesandpublications/epip
syi/statisticalyearbookofireland2014/
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| 26 SOSNE AG Aa AYLRNIIFYyG G2 Gpiggid Grawkstrategyitiat A & 2 y

explicitly sets out &ision that can encompass both jurisdictions

GhdzNJ { GNI GSAX®O NBOA2Z2YWALR$E yiKI G Ay RdzadNE
and sharing in, strategic initiatives on an all island basis present an opportunity to ung
the growth plans we have envisaged. Central to this cooperation will be the shari
resour@s in knowledge generation, collectively pursuing market opportunitieere there
are commercial and pragmatic reasons, and working together to improve quality,
efficiency along each stage of the supply chain which maximizes the potential for suk&sa
YR AYLINRGSR LINPFAGIOATAGE FT2N). I ff YSYo

Ly O2y i NI} BoddEWise RORGefery i@ Marthern Irelancbnly Ay GG KS O2y i SEG 2 F
negotiations over its membership of the European Union and the possibilitg &aving and how

these may impact on the Irish addod sector*®

OUK is the biggest destination for Irish afpod exports and therefore théssues associate
with any possible UK exitdm the EU and UK renegotiatiaf its relationship with EU mug
be mamitored and managed to minimizpotential negative impacts. The terms of a
renegotiation or exit would beA YLI2Z NI I yi FNRBY L NBf | dio be
possible implicationg a number of areas such as animal health, plegalth, food &belling,
state aids, competitiveness, veterinary restions, cross border trade witNorthern Ireland
and trade with Great BritainEU budgetary implications ahkdockon effects for CAP budgg
and adjustments to the EU Commaisheries Poliey 0 LJ®dmn 0

b 2 NI K S NJ/ GoingN#BriGroyitRn@kies a number of recommendations whose implementation

would depend on crosgirisdictional cooperation. These include:

f Establishing asingle A@i2 2R al N] SGAy3a 2NBlIYyAalGA2Y GKFG &
work with Bord Bia and Scotland Food and Drink in areas of mutual interest and where joint
LINEANF YYSAa ¢2ddZ R SylLotS | 00Saa G2 9! FdzyRAy 3

T wSY2@Ay3 o6 NNASNA (2 SELRNI |yR aARSYyidGATE N
RepublicoflredR Ol y KIF &AdSy FyR Faairad YFN] SO SyaNe:e

 Agrif22R AYRdzZAGNE (2 LI NIYSNI gAGK b2NIKSNY LNBH
AatlryR LXFYyd KSFEGK FNIYSE2N]l € O6LIdMnO

9 b2NIKSNY LNBfFYyR D2@0SNYyYSyid G2 af SnlGigén TNRY
ONI} YR 0O0LIOMPO P

% Another(understandable) difference in the two strategies is the approach taken to EU policies affecting the
agrifood sector. As an economic actor in a Member State, it is clear that the industry in Ireland regards its
Government as having the potential to influge the direction of EU policies, which is not the case to the same
extent in regards to the Northern Ireland administration.
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wSO2YYSYRIFGA2ya OFgod Wisey262nat toyich uphNdSsimilay” iRsQes to those

raised inGoing for Growthare generally conceived as being taken forwasd Irish government
departments and agencies, and collaboratios lzeing on a single jurisdiction intagency basis.

Thus, for example, in relation to market developmdfmod Wise 2025ecommends that the

5SLI NIYSyd 2F ! ANROdz GdzNBX C22R FyR GKS al NAyS
better link in theagrifood sector with the experience of tourists, including the promotion of food,

6SOSNF 384 | YR58 NRAYS (NI AT &E 06LID

Indeed, the interdependence of the adgood and tourism sectors is repeatedly highlighted in both
strategies, with a common focus oxmoiting the potential of that interdependence for increased

growth. In this regardoing for Growttstates:

Meanwhile,Food Wise 202Botes:

In sum, whilst both strategies focus on an industith significant differences in terms, for example,

of their relative sies and governmental contexts, baBoing for Growthand Food Wise 202also
highlight important similarities. These similarities not only include current and future target export
markets, but also growth objectives and some of the mechanisms identified to achieve those

objectives.
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The cross-border context
Before considering the specific status of crbssder trade between the two jurisdictions on the

island of Ireland, it is important to take note from the outset what may be considered a challenge to
such trade within the agiffiood sector posed by consumereferences. Asan be seen in Figure 5
there are some considerable differences between consumers in Ireland, Great Britain, and Northern
Ireland in terms of the importance they place on purchasing local proddmenrding to the figures
provided by BordBiain 2011 whilst 25% of consumers surveyed in GB responded that buying
produce from their local area was either not at all important (12%) or not very important (b8%g),

3% considered it not at all important in both Ireland and Northern Irelandcomrast, 73% of
respondents in Ireland and 62% in Northern Ireland regarded buying local produce as very or fairly

important, whereas only 51% of respondents in GB placedanee importance on this issue.

Although the evidence suggests that consumer&B are less likely to prioritise the purchase of

local produce than their counterparts on the island of Ireland, theralso a considerable difference

between consumers in Ireland driNorthern Ireland in thatonsumersin the Republic of Ireland

appear b place greater importance on local produce than those in Northern Irelsncklation to

crossborder activity in the agtiood sector, this raises the question as to whether the differentials in
consumer preferences for purchasing local produce can laafriestional effect on the potential to

optimise crossorder trade in this sector. Additionally, implicit in this question is what consumers

02y aiRSNJ ig@hatpparticaldriy i©the bbrder region itself, is the geographical space that
constitutes the local? In other words, does a consumer in Dundalk, for example, consider produce
FNRBY bSgNB fSaa at20Ft¢ GKIY LINBRdzOS FTNRY / 2NJ:

distant?

Figure 5 How important or not is buying local produce i.products produced in your local

area, to you when purchasing food?

ROI 2011 NI 2011 GB 2011

22
Very Important (5) 34
29
40

Fairly Important (4) 39

23
27
Neither/nor (3) 17
Not very important (2)
Not at all important (1) —
3.9 37 3.4

Mean Score

Source: Bord Bia (2011), PERIscope 6 Irish Consumers & Their Food
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However, whilst these issues will be addressed later in this report, InterTradelreland tvasesin

the agrifood secto G K i & G4 KS LINB T S NBdyice SoesfnatNadérrdiage Ahyg ebnsfat O | €
necessity to maintain and improve cost competitiveness and should not be used as an excuse for
localised campaigns that may not be in the laagn interests of the industry as ¢ K2 Th& ¢ ®
constant need for improved cost competitiveness is a particular challenge for many businesses in the
border region, including a significant number of those interviewed for this study. Accordiag to
2008 ICBAN reporfactors contributing ¢ that challengenclude the existence of larger operators

outside the border region and poor infrastructure within the region itself.

Infrastructure deficienciesn the border region may compound the challenges faced by small
enterprises that charactese the agrfood landscape throughouthe island of IrelandAdditionally,

such ckficiencies in the border areanay magnify thepotential problems arising from an

G! NIAalFyk{YlIff C22R .dzaAySaa aSOi0i2N wiKldig Aa K
F22RE420K FTNIFAYSYdldA2y YR RAGSNEAGEfulpexgditRE Ay
the potential benefits derived from clustering or the creation of sectoral ecosystems. Those benefits

GOl y Jagtéd$ tdzmhSppropriately skillegd highly mobile labour pool, local supplier linkages

and the acceleration of the diffusion of information and knowledge leading to the development of

YS6 LINBRdAzOG A | ¥ RsmalSdall agdoddientergries @eéindeed fragmented and

especally diverseg in other sectors can be accrued even on a clumsler basisand not only

through clustering within a single jurisdictiéh

b2NIKSNY LNBfIFyYyRQa wdzNI tH n5H$10 S tf 203y SH200 StaNPOENI 1Y YES |
levels of ceoperation ar collaborationamongst local supply chain actors means the potential for
STFAOASYOe YR 3ANRPgOGK Aad fAYAGSR YR GKSNB Aa A

oBorder regionsand other parts of rural NI continue to suffer from the legacyhef conflict and

¥ InterTradelrelandAgri-Food: A Study for CreBerder Cooperatiogh LJPH A1 ® b2 NI KSNY LNBf | y R
Development Programme 20220n n | f a2 A RSY (A FA S a-tehfprddudiondnti&y Oe (2 6 NJ
YNl SiGa¢g +ta I 6SIl1ySaa

(http://www .intertradeireland.com/media/intertradeirelandcom/researchandstatistics/publications/InterTrad
elrelandAgrFoodReport2011.pdf LIJPnH O ® Ly O2y iGN} adz K2gSOSNE L NBflIyRO
HAHn KFa a 2yS 2F Ala 2ived&SOd giddydprodutens biNBt@rinegratingd K S8 O 2
them into the agrfood chain through quality schemes, adding value to agricultural prodpeisyotion in

local marketst Y R & K2 NI adzllL)f @ OKFAyaé O6LIPyHT SYLKIFaiAa FRRSRO
% |CBANStudy of the Food Sectiorthe INTERREG I1IA Eligible Ape3il.

¥ Department of Agriculture, Food and the Marif@od Wise 202%.87.

“OnterTradelrelandMapping the Potential for Alsland Sectoral Ecosyste(@eptember 2015),
http://www.intertradeireland.com/researchandpublications/publications/publications/nafd2301ten.php

p.10. This report includes three caseidies exploiting the potential for the development of-aland

ecosystems in the pharmaceutical, medical devices, and software sectors.
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O2ylAydzS (G2 SELSNASYOS dzyft Ay SR ol O1*larlatonr O1 RS«
to the issue ofA Yy 2 @I G A2y X (1 KSNBE T2 NBRS yoi2ANIAKSSINY (G KLSNBy $ /R Q
opportunity to link certain rural areasybway of progressing mutual, cross border projects to

SyO02dzN} 38 aKIFENAYy3I 2F (1y%s6tSRIS I yR SELISNRASYyOSg ¢

Notwithstanding these chkdnges,enterprises in the croskorder regionstill manage tocontribute

to the crossborder flows of trade within theagrifood sector However, the precise nature of that
contribution is notimmediately visible as it is generally subsumed within statistics that arslatd

AY YIFGdiNEd® ¢KAA RAFFAOdzZ &8 A& KAIKEAIKDoRI&E o0& L/
GNI RS &ALISOATAOLITE & Ay (Fat® inpatanRio sir&s) Botvé@r,dhatthey 2 G |
issue is not that we do not have statistical information regarding the nature of flows between
Ireland and Northern Ireland within the addod sector; rather, that we cannot immediately
apprehend from those statistics the nature of those flows that noagur between counties on

either side of the border, or the specific input made by digoid businesses located in those border

counties to the vider altisland flows.

Nevertheless, in order to understand the findings of the present report and place them in context, it

is important to consider theevolution of trends in thewider crossborder trade in the agfiood

secbr in some detailAlthough e figures provided by InterTradelreland for criwsder trade by
aSOG2N) SYLX 28 GKS OF S 3 Figltes @raD@ BefhavertRaBayséfulin YR (120
offering an overview of the volume of trade between 1995 and 2012, in euros and sterling

regectively?*

* https://www.daera-ni.gov.uk/publications/201£2020rural-developmentprogrammeversion2

PLNBfFYRQE wdzNI f 5 S 58202@ dlSy 8fgrsito suppBriFadrosfder ceopevation

between Local Action Groups (LAGS). It states, for examplelitka§ a | y | 3 A y B bdthddor@™NRA G A Sa a
and Southern Ireland will provide particular support for those projects that relate to Neothth ceoperation

with a view to mproving the outcomes for thosgrojects going forward. In this contex,system otalls for

proposals to LAGs may be used for particular areas of interventions for example Rural §ourésmJ®H ¢po 0

3 ICBANStudy of the Food Sector in the INTERREG IlIA Eligibl@ Afedt is interesting to note that the

absence of a crodsorder perpective in the relevant literature is also noted by InterTradelreland in its study

2y a4SO02N)rf SoO2aeaidiSvyay a! &aLISOATAO ftAYAUlIGAZ2Y Ay (KS
particularly relevant to the alsland context, is that ias little to say about cross 2 NR S NJ aMapding 2 IS NA £ =
the Potential for Allsland Sectoral Ecosystenps10.

* InterTradelrelandhttp://www.intertradeireland.com/researchandpublications/trade

statistics/sectoral _crosborder_trade/.
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Figure 6 Value of cros$order trade in Food, drinks and tobacco, 19951 M H <
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Figure 7: Value of crodsorder trade in Food, drinks and tobacco, 192812, £M
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Threeelements of the evolution of crodsorder trade depicted above are worthy of note and to be
borne in mind when considering the study of crdsder flows in Counties Armagh, Down, Louth
and Monaghan that will followrirst, we can see that there has beggeneral steady increase in the
amount of crosshorder trade, despite some momentary falls, especially (as was referred to earlier)
as a consequence of the global financial crisis. Secondly, the value ebordss trade in the sector
from Northern Irednd to Ireland overtook that from Ireland to Northern Ireland in the late 1990s.
Third, the increase in cro$m®rder trade has been much more accentuated from North to South,

suggesting the relative importance of the Irish market to the-gmgpd sector inNorthern Ireland.

LT 6S O2yaARSNI GKIG AYLRNIIFYOS Ay adgrifoddMaustyT G KS

in 2013, only 5.% of Irish produce was exported to Northern Ireland, whBe8% of produce from

Northern Ireland was exported todland.Although, as noted in the earlier overview of the agiad

sector in each jurisdiction, the importance of the GB market outweighs by some distance that of the
markets on either side of the border, it is nevertheless clear that the flows of-bmser trade on

the island of Ireland appear to be much stronger in the N@tuth direction.This state of affairs

gra KAIKEAIKGISR Ay NBfFGA2y (2 GNIRS 0SG6SSy (K
undertaken for the Centre for Cross Ber Studies by Bradley and B&st:

dWhat these data show is that exports from the Sotththe North account for a share (
total Southernexports that has declined steadily from a highjust over 10 per cent in 197
to a currentvalueof only 1.5 percent [2009]. However, exports from thdorth to the South
account for over 10 per cent ¢dtal external Norhern sales. In other words, th&outh is over
six times more important as an expomarket for Northen firms than the North is as a
export marketfor Southern firmé 6 LIJ® ¢H 0

Crucially, however, although Bradley and Best pointed to a gradual decline in total exponts f
Ireland to Northern Irelangdthishas not generally been the case within the &gnd sector, even if
increases in crogsorder trade within the sector have been more significant from North to South.
But in what follows we will consider whether the businesses studied for the present report reflect

the trends highlighted here.

Who are they? Describing the businesses in this report
A total of 68 businesses located in Counties Armagh, Down, Louth and Monaghan were interviewed

for the present studyAs noted in the explanation of the methodological approach taken for this

research, an initialist of forty interviewees had been drawrpubut additional interviewees were

*® John Bradley and Michael Be€rossBorder Economic Renewal: Rethinking Regional Policy in Ireland
(Armagh: Centre for Cross Border Studies, 2Q1t8);//www.crossborder.ie/pubs/2012economiereport.pdf.
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added according to the links identified in the supply chains by those initial interviewees. As a result,
the geographical distribution of the agood enterprises included in this report was some extent

determined bythe researclprocess itselfTheresultinggeographical spread is shown in Figure 8:

Figure 8: Geographical distribution of businesses studied

Counties

In order to ascertain whether there is any correlation between relative proximity to the border and

levels of cros® 2 NRSNJ Ff26a O66KSGKSNI Ay GSN¥a 2F (N RS:Z

distance to the nearest town or city in the other jurigihn was recordedWith a number of the
enterprises studied for this research located in rural areas, however, the peripherality of the border
can be accentuated by deficiencies in transport infrastructure. As noted in the 2008 study carried
out by ICBANfor example,i KA & OlFy LINBaSyid RAFTFAOdAZ GASA Ay
network and lack of alternatives such as rail, means that the physical route to market is more
RA F TR Whdetmiaye b® considered as a relatively short distance to threldrp therefore, may not

necessarily translate into ease of access.

Of the businesses included in our research, the furthest from the border was a small County Down
producer located over 50 miles from the nearest town in the Republic of Ireland, while two

restaurants in County Monaghanere located only seven miles from the border with Northern

“® Study of the Food Sector in the INTERREG IlIA Eligibl@ &4t is important to note that this description
referred spedically to the North West region, but it is still applicable to some parts of the border area studied
in the present report.
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